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The current dynamism of healthcare considers marketing as a key requirement.  As Gunawardane (2020) suggests, today's healthcare operations are quite different from the old days when physician referrals guaranteed appointments. Healthcare organizations, due to the current dynamism, have been forced to adopt marketing strategies such as advertisements to effectively connect with the stakeholders and patients and let them know the available options and services. As such, the healthcare sector has employed various ethical medical aspects to ensure honest marketing communication. Such codes of ethics like honest marketing communication, the use of messages with content that respects the dignity of other stakeholders and the maintenance of patient's rights contribute to an effective healthcare environment and operations.
Ethics in healthcare marketing should entail respect for the parties involved. Respecting the dignity of stakeholders involves treating every individual with the best respect they deserve (Koinig, Diehl, & Terlutter, 2020). For instance, maintaining patient's anonymity while advertising the best services rendered to such patients stands out as ethical. Also, making realistic promises and claims while marketing healthcare products ensures marketing does not harm thus ethical. Healthcare organizations should therefore reexamine and identify adverse effects of unethical practices and make practical and realistic marketing strategies.
Going forward, healthcare organizations should bank more on a variety of marketing trends to help drive the effectiveness of their strategies. According to Rust (2020), healthcare marketing in cooperation with technological aspects will translate to a brighter future. Therefore, healthcare organizations should consider the use of technology. Technological innovations such as the use of automated medical billing will positively help physicians analyze critically various health complications thus saving the lives of many patients (Koinig et al., 2020). Again, the use of teleconferencing through where healthcare services are shared through videos will help in marketing the services of healthcare organizations. The consumers: patients and other stakeholders from other healthcare organizations will have in-depth knowledge by logging into such websites. The shared information will reveal essential information on patient success stories, questions, and answer pages on common health issues as well as reliable information on healthy living standards and preventive measures of the various diseases.
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